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Undergraduate education in business is designed to impart a broad base of genera
knowledge, within which students pursue additional knowledge about resource
administration. The curricula seek to expand capacities, perspectives, and skills of
studentswho wish direct preparation for careersin either businessfirmsor the public
service,

Inaddition tothebusiness programs|eading to the Bachelor of Science, aManagement
and Engineering for Manufacturing bachelor’sdegree program is offered jointly with
the School of Engineering and isdescribed at the end of thelist of businessmajorsin
this section of the Catalog.

AminorinBusinessisdescribedintheMinors’ section. Note: Accreditation standards
restrict students who are not majors in the School of Business to no more than 27
credits of coursework offered by the School of Business. Credits from transfer
coursework accepted for business credit at the University of Connecticut are counted
toward the 27 credit limit.

Regional Plan. Inconformity with plans approved by the Board of Trustees of the
six New England land grant universities for regionalization of certain fields of
specialized education, four majors in the School of Business at the University of
Connecticut areidentified asregiona programs. The Real Estate and Urban Economic
Sudiesmgor isopento studentsfromall the New England states; the Risk Management
and Insurance major is open to students from al the New England states, the Health
Care Management major is open to students from all the New England states except
New Hampshire and Vermont; the Management and Engineering for Manufacturing
major is open to students from all the New England states except Rhode Island and
Vermont. Toimplement thispolicy, first priority inadmission to the School isgivento
qualified applicantsfrom those New England statesthat are membersof the compact.
Regiona studentswill pay areduced tuition. Consult thewebsite http:/www.nebhe.org
forinformation.

Accreditation. The School of Business is fully accredited by the AACSB
International - The Association to Advance Collegiate Schools of Business, a
specialized accrediting body recognized by the Council on Post Secondary
Accreditation and the U.S. Department of Education.

Admission and Degree Requirements

Admission Requirements. SeeAdmissionto the University. The School of Business
admitsqualified studentsinto amajor inthe School directly asfreshmen. Studentsnot
admitted into the School of Businessat thetime of entry to the University may apply
for admission to amgjor through School of Business procedures. Decisions will be
based on severd criteriaincluding the applicant’sacademic record, courses completed,
and space availability. Studentsin the School may request achangeto their mgjor later
by submitting an application to the undergraduate programs office and meeting the
admission criteriafor that major.

School of Businessmgjorswill haveto present either threeyearsintermediate level of
one foreign language (high school) or two years of one foreign language (through
intermediatelevel college) to satisfy thelanguage requirement for the degree.

Students not currently attending or who have never attended the University as an
undergraduate degree seeking student must file a separate University application with
the Transfer Admissions Office, 2131 Hillside Road, Unit 3088, Sorrs, CT 06269-
3088. Students wishing to transfer directly into the School of Business should have
made substantial progress toward completing the freshman-sophomore, 1000-2000
level requirements, particularly those courseswhich are prerequisitesfor the Common
Body of Knowledge/Entry Level Businesscourses (ENGL 1010 or 1011, ACCT 2001,
MATH 1070Q and 1071Q, ECON 1201 and 1202, or 1200, STAT 1000 or 1100)
and must successfully complete these courses by the end of the term in which they
have completed 54 credits or the term after they are admitted to the School of
Business. Number of creditsearned, grade point averageinall coursestaken, including
any repeated courses, and space availability will bekey considerationsinthe admissions
decision.

Transfer applicants not accepted directly into the School of Business at the time of
entry to the University may apply for admission through the School of Business
admission procedures previously listed. A decision will be made on aspaceavailable
basis after completion of one full semester at the University. Individuals who have
aready completed abachelor’sdegree should contact theM.B.A. or M.S. inAccounting
programto consider agraduate, rather than another undergraduate, degree.

All applicantsto the School of Businesswill be considered carefully in order to select
thebest-qualified candidates. If notified of admission beforeregistrationinthespring,
students may register for fall semester classesin abusiness program. All admissions
are contingent upon successful completion of any current course work for which
applicantswere registered at thetime of application.

Scholagtic Standing Requirements. Students admitted to the School of Businessmust
earna2.7 cumulative grade point average by theend of theterminwhich they earna
minimum of 24 cal culable creditsof graded coursawork at the University of Connecticut
anda2.82 cumulativegrade point average by theend of thefollowing fulltime equivalent
termto be guaranteed continuationin the School. Students must also earn aminimum
of a2.9 cumulativegrade point averagein al freshman through sophomore year courses
in order to be guaranteed continuation to the junior year in the School of Business.
Normally the 2.9 cumulative grade point averagereview will take placeat theend of a
student’sfourth term/when astudent has completed 60 credits. Studentswho have not
maintained an average of 15 creditsper term may be reviewed after earning 54 credits,
just prior to when they are eligible to take 3000/4000 level courses. Additionally,
students must show substantial progress toward meeting the freshman-sophomore
course requirements, especially those courses that are requisites for the 3000/4000
level business courses (ENGL 1010 or 1011, ACCT 2001, MATH 1070Q and 1071Q,
ECON 1201 and 1202, or 1200, STAT 1000 or 1100) and must successfully complete
these coursesby theend of their 4th term (60 credits). Transfer studentsarereviewed
under the above standards based on total credit standing, including transfer credits.
However non University of Connecticut grades are not considered when computing
the GPA so transfer studentsmay be reviewed with fewer than 24 creditstaken at the
University of Connecticut. All course grades, including those of repeated courses, are
considered inthe above grade point average cal cul ations.

Studentsaccepted to the School of Businessmust maintainaminimumat leasta2.0in
their term grade point average, their cumulative grade point average and all School of
Businesscourses. The GPA calculation will includeall coursesfor which the students
have been registered including repeat forgiveness coursesand Business coursestaken
on pass/fail. Studentswho fail to maintain the minimum grade point averagein any of
theseareasor fail to complete specified coursesas noted above are subject to dismissal
from the School of Business. Students conditionally admitted to the School on the
basis of successful completion of courses for which they have indicated they were
registered must passall those courses by the end of that term and meet the 2.0 grade
point average for the semester, cumultive, and business courses or be subject to having
their acceptance rescinded.

Bachelor’sDegree Requirements. Upon recommendation of thefaculty, the degree
of Bachelor of Scienceisawarded by vote of the Board of Trustees to students who
have met the following requirements. (1) Earned atotal of 120 credits; (2) earned at
least a2.0 cumulative grade point average; (3) earned at least a2.0 grade point average
for al credits in School of Business courses for which they have been registered;
including all gradesfor repeated courses; (4) earned at |east 50 percent of the business
credit hours required for the business degree while a student at the University of
Connecticut; (5) earned at least 24 creditsin 3000-4000 level coursesin the School of
Businessat the University of Connecticut, with no morethan three of these creditsin
independent study courses and no more than three of these creditsin field internship
courses, and no credits from UConn Study Abroad or National Student Exchange; (6)
met all the requirements of the School of Business.

The degree in business requires a minimum of 120 degree credits of course work.
Business courses offered specifically for non-majors (all courses with the BADM
designation and some courses offered by other schools) cannot be used to satisfy
requirementsfor 3000-4000 level businesselectives. At least 60 credits presented for
the degreemust e comprised of courses other than business, including general education
coursework: nomorethan 9 credits of economicsand no morethan 6 creditsof statistics
may be counted as part of these 60 credits. Studentswho wish to minor in economics
or statisticsmay do so, but thismay reguire coursework beyond 120 creditsto satisfy
the requirementsof both the major and the minor.

Regional Campus Programs. Students at Stamford, Waterbury, and Hartford can
completetherequirementsof themajor in Businessand Technol ogy at those campuses.
Students in other business mgjors may complete most of the Common Body of
K nowledge courses beforetransferring to the Storrs campus.



Exemption and Substitution. Students who desire to be excused from course
requirements, or to substitute other courses for those prescribed, should consult the
undergraduate programs office. Such exemptions or substitutions must be approved by
the dean of the school.

Transfer Credits. Thetransfer of creditsfor ACCT 2010 and 3000-4000 level courses
offered by the School of Businesson the basisof work doneat schoolsthat do not offer
the baccalaureate or schools not accredited by the AACSB International - The
Association toAdvance Collegiate School sof Business, ispermitted only by validation
procedures established by academic departmentswithin the School . Typical validation
procedures may include successful completion (C or better) of additional prescribed
course work at the University of Connecticut or the completion of a departmental
examination. Students must receive departmental approval before beginning any
validation procedures.

Gradesof PasyFail or Audit. In the School of Business, students may not elect the
Pass/Fail or Audit option for any course used to meet the general education distribution
requirements, the course requirements for amajor, or any course taken within any of
the departments of the School.

Plan of Sudy. Mgor requirementsare outlined inthe plan of study current a thetime
of the student’sentry or readmission into the School of Business, whichever islater.

Curricula in Business

I. University General Education Requirements

The University has adopted General Education requirementsinavariety of curricula
areas that must be satisfied as part of every bachelor’s degree program. These
requirementsarelisted in the Academic Regulations section of this Catalog.

I1. School of Business Requirements

Business students must complete the following requirementsin order to prepare for
professional studies that will begin in the junior year. Students should note that
many of these courses also fulfill University General Education requirements
(indicated by *).

Note: Pleaserefer tothe Curriculain Management and Engineering for Manufacturing
listed later inthis section.

Accounting
ACCT 2001

Foreign Language

All studentsmust have (1) passed thethird year level coursein high school inasingle
foreign language, ancient or modern or (2) two units/levels of a single foreign lan-
guagein high school PLUS an added year of college coursesat amore advanced level
inasingleforeignlanguage, or (3) completion of two years (four semesters) through
the college Intermediate Level.

Expository Writing
ENGL 1010* or 1011* , or 3800*

QuantitativeAnalysis
MATH 1070Q * and 1071**
or MATH 1131Q* and 1132*
or MATH 1120* and 1121Q* and 1122Q*
or MATH 1131Q* and 1070Q*
or MATH 1120Q* and 1121Q* and 1070Q*
or MATH 1120Q* and 1070Q* and 1071Q*
or MATH 1151Q* and 1152Q*
or MATH 1151Q* and 1132Q*
or MATH 1151Q* and 1070Q*
or MATH 2141Q* and 2142Q*
or MATH 2141Q* and 1152Q*
or MATH 2141Q* and 1132Q*
or MATH 2141Q* and 1070Q*
STAT 1000Q* or 1100Q*

Other Courses: HIST 1400%; PHIL 1101* or 1102* or 1103* or 1104* or 1105* or
1106*; ECON 1200* or both 1201 and 1202*; COMM 1000 or 1100*; PSY C 1100*;
ANTH 1000* and/or GEOG 1700*; ACCT 2001

1 Any listed calculus course numbered 1122 or above may be used in place of
MATH 1071 as a prerequisite for 3000 and 4000-level business courses.
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Additional Requirements

A minimum of 60 credits used toward graduation requirements must be comprised of
non-husiness courses, including general education coursework. Nomore than 9 credits
of economicsand no morethan 6 creditsof statisticsmay be counted aspart of these 60
credits. COMM 1100isrecommended for Accounting majors.

Required Courses and Sample Sequence
Freshman Year First Semester

MATH 1070Q (or appropriate coursefrom one of the alternate mathematics sequences),
ENGL 10100r 1011, PSY C 1100, PHIL 1101 or 1102 or 1103 or 1104 or 1105 or 1106,
Elective

Freshman Year Second Semester

MATH 1071 (or appropriate course from one of the alternate mathematics sequences),
HIST 1400, GEOG 1700 or ANTH 1000, ECON 1202 (or elective or ECON 1000, if
planning to take ECON 1200), Elective

Sophomore Year Third Semester

ECON 1201 or 1200, ACCT 2001, Content Area Four diversity and multiculturalism
course, Content AreaThreelaboratory sciencecourse, (Chemistry or Biology or Geology
or Physics), Elective

Sophomore Year Fourth Semester

STAT 1000Q or 1100Q, “W" Writing Course, COMM 1000, ACCT 2101 (or elective),
Elective

Junior-Senior, 3000-4000 Level Requirements

No School of Businessstudentsshould enroll in any 3000-4000 level, business courses,
with the exception of ACCT 2101, until they have passed the freshman-sophomore,
1000-2000 level, requirements.

Common Body of K nowledge. Thefollowing Common Body of Knowledge courses
areprescribed for al studentsin this school and should be completedin thejunior year.

ACCT 2101 (to be taken no |ater than fifth semester); BLAW 3175; FNCE 3101,
MGMT 3070W, 3101; MKTG 3101; OPIM 3103, 3104

Capstone Requirement. All students are required to complete a capstone course
sequence. Business& Technology majorsmust take MGMT 4902, StrategicAnalysis.
All other majors must take MGMT 4900, Strategy, Policy and Planning. All mgjors
except Accounting and Business and Technology must take MGMT 3072, Career
Development in Business.

Mobile Computing Program. Studentsinthe School of Businessat the Storrscampus
are required to participate in the mobile computing program by leasing a notebook
computer from the University while they are taking 3000-4000 level coursesin the
School (with the exception of ACCT 2101, which is open to sophomores). Students
will be required to register for the Mobile Computing Lab course (BADM 3001) in
order to be able to register for other courses within the School of Business and then
successfully completethelah. Therewill beafeeassociated with the notebook computer
leasethat will be assessed in each of four semestersof thelease. For information about
the current model of computer being used and details of the lease fee, consult the
website: http://www.business.uconn.edu/its

All students majoring in Accounting, Business and Technology, Finance, Hedlth Care
Management, Management, Management Information Systems, Marketing, Redl Estate/
Urban Economics, and Risk Management Insurance must also fulfill the requirements
inthethreefollowing competency categories. Studentsmajoring in Management and
Engineering for Manufacturing should consult the competency information listed with
the other major requirements.

Computer Technology. The School of Business places specia emphasison the use of
information technol ogiesto completetheassignmentsin many classes. Exit expectations
are met through al core business courses, but primarily through Business Systems
course (OPIM 3103), whichisrequired of al mgjors.

Information Literacy. Thecore coursesinthe School will require studentsto acquire
information about markets and companies. Thisempirical researchisfundamental to
sound decision makinginahbusiness career. Thisadvanced level of information literacy
will specifically beincluded infinance (FNCE 3101), marketing (MKTG 3101), and
businessinformation systems (OPIM 3103) and strategy (MGMT 4900) courses, which
aredll required.

Writing in the Major. Students are required to complete MGMT 3070W and one
elective"W" coursefrom outside the School of Business.
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Accounting

The undergraduate (four year) program consists of the Bachelor of Science (B.S.)
degreein Businesswith amajor in Accounting. The B.S. degree combines agenera
background inbusinesswith an appropriate number (currently seven 3-credit plusone
1-credit, ACCT 3005, Introduction to aProfession) of upper level accounting courses
to prepare students for successful entry into an accounting career.

Accounting majorsare required to achievea2.0 grade point averagein all accounting
courses taken at the University of Connecticut, excluding grades and credits for
independent studies (ACCT 4899's) and internship (ACCT 4891's) asarequirement
for graduation.

A student mgjoring in accounting must havetaken at least two-thirds of thefollowing
3000-4000 level accounting course credits at the University of Connecticut or an
accounting program accredited by the American Assembly of Collegiate Schools of
Business.

ACCT 3005, 3201, 3202, 3221, 3260, 4203, 4243, BLAW 3277

Professional Certification. Sudentsmgjoring in accounting may chooseacurriculum
that prepares them for professional examinations which are part of the certification
proceduresthat lead to designation asa Certified PublicAccountant (C.PA.) or Certified
Management Accountant (C.M.A.). Students preparing for the C.PA. examination
should also apply for the M.S. in Accounting Program. The M.S. inAccounting isa
30-credit program designed to meet the 150-hour education requirement for the CPA
examin Connecticut. Students preparing for the C.M.A. examination should consult
withtheir accounting advisor regarding the appropriate el ective coursesto take.

Internshipsin Accounting. Many studentswho major in accounting participateinan
internship. Currently, theAccounting Department hasinternships during both Spring
semester and the summer. During the period of internship, the students are employed
and supervised by firms and participate in various types of auditing or accounting
work.

Participation in these programs occurs during the sixth or seventh semester or the
summer between the student’sjunior and senior year. This experience contributesto
the devel opment and growth of the studentswho are chosen for the work.

Business and Technology

The business and technology major isonly open to students at the Stamford and Tri-
Campus (Waterbury, Hartford, and Torrington) locations. The objective of the major
inbusinessand technology isto provide abusiness degree with aspecial emphasisin
theapplication of information technol ogy. Functional areaconcentrations (three courses)
arealso possiblein selected areas based on the availability of courses.

Coursesrequiredinthemajor are: OPIM 3505, 3506, 3507 plusthree 3 credit School
of Businesselectives at the 3000-4000 level (coursesin addition to the common body
of knowledge and the capstone).

Finance

TheFinance mgjor prepares studentsfor careersin thefinancial servicesindustry and
inthefinance areas of companies. The major requirements permit studentstotailor a
curriculumto suit individual interestsin finance, health care management, real estate,
and risk management and insurance.

FNCE 4209

Any two 3-credit coursesfromthefollowing: FNCE 3302, 3333, 4304, 4305, 4306
Any two additional 3-credit courses from the following: FNCE 3221, 3230, 3302,
3332, 3333, 3334, 3451, 4304, 4305, 4306, 4324, 4325, 4326, 4895; HSMG 3240,
3243, 4242, 4244

Health Care Management

Theobjective of the baccal aureate program with amajor in health care management is
to provideaconceptual and apractical understanding of the health systemsfield. The
Health Care Management ProgramisaFull Member of theAssociation of University
Programsin Health Service Administration (AUPHA) and isthe only undergraduate
Health Care Management Program in New England to maintain both AACSB
accreditation and AUPHA full membership. Thisacademic program hasbeen designated
by the New England Board of Higher Education asaNew England Regional Student
Program. Qualified residentsfrom other New England states may enroll inthe Health
Care Management Program at reduced tuition since the mgjor is not offered at other
state universitiesintheregion.

Admission tothe Health Care Management Program asamajor iscompetitiveon
aspaceavailablebasis.

FNCE 3221, 4324, HSMG 3240, 3243, 4242, 4244, 4891

Internshipsin Health CareM anagement. Studentsusually scheduletheir Internship
in HSMG 4891 course (6 credits) during the summer following the junior year of
study. Theinternship component of the program provides studentswith the opportunity
toobtainclinical experiencewithin ahealth carefacility. Studentsnormally participate
in conducting ahealth systems management project in ahealth care organization either
in Connecticut, another state or another country depending on geographical preference.
While students are responsible for securing internship sites, the Center for Health
Careand Insurance Studieswill provide considerable guidancein site selection.

Management

At the core of the Management major iscoursework with an emphasis on leadership,
entrepreneurial thinking and strategic vision, three of the most prized assets of any
successful businessleader. Management majors are prepared to understand the “ big
picture” rather thanfocuson highly specialized, oftenrapidly changing, areasof study.
Such preparationisespecialy crucia for those who see themselves asentrepreneurs
or who see themselvesworking in the world of international business. Both of these
areas require an ahility to think and act on one's own with a confidence that only
comesfroman ahility to seeand appreciatewhat most highly focused specialistscannot.
All Management mgjorsarerequired totake: MGMT 4271 (Venture Consulting) which
affords each student a unique opportunity to apply classroom learning to real world
business settings.

Beyond thisrequired course, students must select from one of two concentrations:
Entrepreneurship Concentration - requiresfifteen creditsasfollows:
MGMT 3230, 3234, 3235

In addition to these three required courses, students must also choose two 3-credit
coursesfromthefollowing:

FNCE 4319; Approved MK TG electives (3000-4000 level): OPIM 3221, 4895

Note: Student concentrating in entrepreneurship will also havethe opportunity to take
aspecia section of BLAW 3175 that will emphasize entrepreneurship.

International Business Concentration - requires 12 credits asfollows:
MGMT 3225

In addition to this required course, students must also choose three 3-credit courses
fromthefollowing:

BLAW 3660; MKTG 3370; MGMT 4893 - Foreign Sudy - 6 creditsmaximum; FNCE
3451, 4305, 4893 (Foreign Study - 6 credits maximum); MK TG 4893 (Foreign Study
- 6 credits maximum)

Uptosix of these credits may be Management or School of Business Electives.

[nternshipsin M anagement. Many management majorsfind it valuableto participate
inaninternship usually in the summer following their junior year.

For those concentrating in Entrepreneurship the department offersasummer internship
programworking in small to mid-sized family owned businesses—an opportunity to
learnfirst hand from successful entrepreneurs. Note: Creditsearned inthisinternship
may not be used to fulfill the 15 creditsrequired by the entrepreneurship concentration;
however they may be used as 3000-4000 level elective credit used to satisfy the 120
credit degreerequirement.

For those concentrating in International Business, there are several opportunitiesfor
internshipsin the study abroad program during the academic year. Credits earned from
these coursesmay be used toward fulfilling the requirementsfor this concentration.

Management Information Systems

Theobjectiveof thismgjor istotrain studentsin the devel opment and use of business
information systems. Graduates will be strong in the traditional functional areas of
business (accounting, marketing, finance, and management) and will have a solid
understanding of the development of businessinformation systems and information
technology. Inadditionto OPIM 3103 and OPIM 3104, required coursesare;

OPIM 3211, 3220, 3221, 3222

Two additional 3-hour OPIM electives, from thefollowing list arerequired:
OPIM 3212, 3223, 4895

Management | nformation Systems students must complete six elective creditsin one
of the following Applications Areas. MIS Internship, Accounting, Finance, Health
Systems Management, Management, Marketing, Management and Engineering for
Manufacturing, Operations and Information Management, Real Estate and Urban
Economic Studies, Risk Management and Insurance; or from other subject areas
approved by their faculty advisor and department head.



Internshipsin Management Information Systems. Many students who major in
Management Information Systemstake partin aninternship, usuially during the summer
following their junior year. During the internship, the students work in various
organizations and learn to develop information systems that aid business processes
and work with various technologies. This experience provides them with real world
knowledge of applicationsof information systemsin business settings, and contributes
totheir development and growth intheir chosenfield. The creditsfrom theinternship
may be used to fulfill theApplicationsArearequirement.

Marketing

The marketing major provides business students with the analytical tools for the
following strategic decisionsfor thefirm: which marketsand customersto serve, with
which productsand services, and how it will compete. Sudents study the management
of customers, distribution channels, products and brands, communications, and pricing
and the use of information for marketing decisions.

All Marketing majorsarerequired to take:
MKTG 3208 or 3209; MKTG 3260

Beyond thesetwo required courses, studentsmust select from one of two concentrations.

General Marketing Concentration requires.

MKTG 3362 or MKTG 3370 and two additional three-credit Marketing or School of
Business or Economics electives (3000-4000 level). A maximum of three (3) credits
of MKTG 4891 or 4899 can be counted toward thisreguirement.

Professional Sdlling Concentration requires.
MKTG 3452, 3453, 3454

No Marketing major may count morethan nineteen Marketing creditsbeyond MKTG
3101 toward those credits presented for degree requirements.

Real Estate and Urban Economic Studies

The objective of the baccalaureate program with a major in real estate and urban
economic studies is to provide both a theoretical foundation and a practical
understanding of thefield aspreparation for acareer asarea estate professional. This
nationally recognized academic program has been designated by the New England
Board of Higher Education asaNew England Regional Student Program. Thisallows
qualified residentsfrom other New England statesto enroll inthereal estate program
at reduced tuition sincethemajor isnot offered at other state universitiesintheregion.

FNCE 3230
Any two fromthe following: FNCE 3332, 3333, 3334; BLAW 3274

Two additional courses from the above list or from: FNCE 3221, 3302, 3451, 4209,
4304, 4305, 4306; ECON 3439; MKTG 3260

Internshipsin Real Etate. Studentsinterestedinacareer inreal estatemay apply for
asummer internship. During the period of the internship the students are employed
and supervised by real estate firmsand portfolio managersunder the direction of staff
of the Center for Real Estate and Urban Economic Studies.

Participation in the intern program occurs during the summer between the student's
junior and senior year. A written report based on their involvement providesthe basis
for earning course credit. Theinternship provides meaningful practical experiencein
thefield of real estate and helpsstudentsclarify their career goals.

Risk Management and Insurance

The objective of this mgjor is to provide students with an understanding of risk
management techniques used by individuals and businesses. The special role played
by insurance in the areas of life and property-liability risk exposures and in the
management of pension and other employee benefit plansisemphasized aspreparation
for acareer asaninsurance professional. The Risk Management and I nsurance major
hasbeen designated by the New England Board of Higher Education asaNew England
Regiona Student Program. Qualified residents from other New England states may
enroll in this program at reduced tuition since the mgjor is not offered at some state
universitiesintheregion.

FNCE 3221

Any two three-credit coursesfrom thefollowing:
FNCE 4324, 4325, 4326

Any two additional three-credit coursesfrom thefollowing:
FNCE 3302, 3332, 3333, 4304, 4306, 4324, 4325, 4326
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Curriculain Management and Engineering for Manufacturing
. University General Education Requirements

TheUniversity has adopted General Education requirementsinavariety of curricula
areas that must be satisfied as part of every bachelor's degree program. These
requirementsarelistedinthe Academic Regulations” section of this Catalog.

I1. School of BusinessRequirements

Business students must complete the following requirementsin order to prepare for
professional studiesthat will begininthejunior year. Students should note that many
of these coursesmay also be used to fulfill University General Education requirements
(indicated by *). School of Engineering requirementsareindicated by**.

Management and Engineering for Manufacturing
(jointly offered by the School of Businessand the School of Engineering)

Note: Requirementsfor all Management and Engineering for Manufacturing students,
both through the School of Business and through the School of Engineering, are the
same. Students must work very carefully with a Management and Engineering for
Manufacturing advisor.
Expository Writing
ENGL 1010* or ENGL 1011* or ENGL 3800*
QuantitativeAnalysis
MATH 1131Q and MATH 1132Q or MATH 1120Q, 1121Q, and 1132Q - MATH
2110Q and 2410Q**; STAT 1100Q*

Other Requirements
HIST 1400%; PHIL 1104*; ECON 1200%; CHEM 1127Q* or 1147Q*; PHYS
1501Q* and 1502Q*; ANTH 1000* and/or GEOG 1700*; One additional Content
AreaFour Course, unlesshoth ANTH 1000 and GEOG 1700 are taken

Management and Engineering for Manufacturing majorsarerequired to complete the
following:

ACCT 2001, 2101; CE 2110**; 2120, and 3110; CSE 1100C**; ECE 3002; ENGR
1000**; FNCE 3101; ME 2233, 3221, 3222, 3227, and 3260W; MEM 1151, 2210,
2211, 3221, 3231, 4225, and 4915W; MGMT 3101 and 4900; MK TG 3101; MMAT
2001 or 2101; OPIM 3652; Technical Electives courses (6 credits)

TheTechnical Electivesmust be 3000-4000 level or higher coursesfrom departments
listed in the School of Business and the School of Engineering as specified in the
Management & Engineering for Manufacturing Guide to Course Selection. MEM
studentswho have completed CSE 1100 will not be required to take OPIM 3103 and
will satisfy the requirementsfor coursesthat will have OPIM 3103 asarequisite.

The Management and Engineering for Manufacturing undergraduate program
educational objectives are that our alumni/ae; practice their profession with solid
engineering and business knowledge and skills and have atotal enterprise vision of
world class manufacturing organi zations; compete successfully using principles of
lean manufacturing, time management and quality assurance in the design and
manufacture of products and services; approach engineering and business decisions
consistent with ethical, global, environmental, societal contexts; and responsible
leadership and continueto extend their professional and personal skillsand engagein
life-long learning.

Computer Technology. MEM graduates are expected to understand computer logic
and basic structure and to develop algorithms to assist in both their academic and
professiona careers. These additional competenciesare achieved by completing CSE
1100 - Introduction to Computing or equivalent course. Additional competenciesare
gained from the required coursesinthe MEM program.

Information Literacy. Inaddition to the basic competency achievedin ENGL 1010/
1011 or equivalent, all School of Engineering students will receive instructions on
how to conduct an effective search for informationin the library and how to conduct
an effective search ontheweb for applicable engineering topicsin course ENGR 1000
or equivalent. Asthe student progressesin their program, various courseswill require
assignmentstoincreasetheir information literacy competency. The advanced level of
information technol ogy competency will beachieved at thecompletion of MEM 4915W.

Writingin theMajor. MEM 4915W isthe senior design project for the program. All
engineers must write reports on their projects. This course provides one of the
opportunities to write professional reports with appropriate feedback and criticism
fromtwo faculty members. ME 3260W isthejunior year Iab course. Thereport writing
providesinstructionin proper report structure for professional work in practice.

Studentsare encouraged to seek faculty-supervised manufacturing summer internships
prior to their junior and senior years. Such internships may be shown on the student
records by registering for MEM 3281, withinstructor and advisor approval.
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Other Educational Opportunities

Field Sudy Inter nships. Internship experiences provide studentsan opportunity for
supervised fieldwork inareas of businessand government. Regular internship programs
areavailableonalimited basisin accounting, real estate, and management. Individual
internships may be arranged in other departments and majors within the School of
Business; these are subject to avail ahility and departmental restrictions.

Insurance—Actuarial Science. Insurance majorswho areinterested in preparing for
careersin actuarial science should consult the requirements under the Mathematics
Department inthe College of Liberal Artsand Sciences.

Sudy Abroad. Businessstudentswithinterest in International Trade and Marketing
with special referenceto East-West Trade and International Affairshave availableto
them a special joint School of Business-Center for European Studies program. For
detailed program description see the College of Liberal Artsand Sciences section.

Pre-Law Sudies. Business studentswho plan to apply for admission to a school of
law may arrangefor pre-legal curricular counseling through the assistant dean, School
of Business.

Cooperative Education Program. The School of Business participates in the
Cooperative Education Program which develops pre-professional off-campus
employment opportunitiesfor University students.

Master of Business Administration Program

General management-oriented courses of study leading to the Master of Business
Administration degree are offered as a full-time day program on the Storrs campus
and as part-time evening programsin Hartford, Stamford, and Waterbury. Details of
the programs may be obtained from the M.B.A. Director, School of Business, 2100
Hillside Road, Unit 1041, University of Connecticut, Storrs, CT 06269-1041.

Master of Science in Accounting Program

The M.S. in Accounting is a 30-credit asynchronous online program that provides
studentswith the skill set necessary for asuccessful career inthe accounting profession
and enablesthem to meet the 150-hour education requirement to takethe CPA examin
most U.S. states. The program can be completed full-timein eight monthsor part-time
in 16 months. Details of the program may be obtained from www.busi ness.uconn.edu/
msaccounting or theM.S. inAccounting Director, School of Business, 2100 Hillside
Road, Unit 1041, University of Connecticut, Storrs, CT 06269-1041.

Ph.D. Program in Business Administration

With areas of concentration in Accounting, Finance, Management, Marketing, and
Operations and Information Management, the Ph.D. program in Business
Administration aims to produce scholars able to make contributions to academic
ingtitutions as well as to government and business. Details of the program may be
obtained fromthe Chairperson of the Ph.D. Admissions Committee, School of Business,
2100 Hillside Road., Unit 1041, University of Connecticut, Storrs, CT 06269-1041.

Center for International Business Programs

The Center for International BusinessProgramsisafocal point for international research
and outreach activities. The Center sponsors faculty travel and hosts visiting
international scholars. Itisaresource center for international businesseducation. Itis
thefocal point for facilitating academic-business partnershipson aninternationa basis.

Center for Real Estate and Urban Economic Studies (CREUES)

The Center for Real Estate and Urban Economic Studiesisespecialy concerned with
research on real estate markets and valuation, urban growth and land use structure,
and public and private administration of real estate resources. Researchinterestsalso
include the administration of business firmsin construction and development, real
estate law, real estate financing, marketing, management, and valuation. The Center
operatesin conjunction with and supportsthe school'steaching programinreal estate
and urban economic studies.

Center for Health Care and Insurance Studies (CHCIS)

The Center for Health Careand I nsurance Studiesis concerned with education, research
and service in the areas of health systems, planning, design and management. The
Center administers the undergraduate program in Health Systems and the graduate
program in Health Care Management. It also cooperates with other units of the
University inofferinginterdisciplinary programsin health care education and research.
Over thelast ten yearsthe Center hasbeen primarily concerned with devel oping systems
designedtoimprovethe delivery of health care services.

CITI - Connecticut Information Technology Institute

CITI, aunit of the School of Business, providestheinfluential knowledge community
needed to support IT focused academic degree programs and corporate IT
development objectives. From enhancing office productivity to advanced
development, from short course certification to academic degrees, the CITI
knowledge community offersavariety of I T solutions, training, and education. CITI's
special events, seminarsand courses offer arange of dynamic education and training
opportunities. Situated on UConn’s campus in downtown Stamford, the location
provides unique opportunities to learn and work in close proximity to some of the
|eading Fortune 500 corporate headquarters. Moreinformation can befound at http//
“Www.citi.uconn.edu. For moredetails, contact Jm Marsden (jimm@business.uconn.edu)
or Paulo Goes (paulo@business.uconn.edu)

edgelab

edgelab isthe classroom; edgelab isthe businessworld. Located in a 9000+ sq. ft.
technol ogically-advanced setting, edgelab isaunique partnership with GE corporation
that includesthe co-location of upper level GE managers, UConnresearch faculty, and
UConn students. Teamswork onreal-time, critical path problems selected based upon
educational valueand businessvalue.

Institute for Development of Entrepreneurial Advantage

ThisIngtituteisdedicated to exploring various aspects of entrepreneurship. The Center
hasfocused itsactivitiesinthe areas of small businessesand family businesses. There
isalso ageneraized program in entrepreneurship. Description of the three component
parts of IDEA, the Family Business Program, the Small Business Ingtitute, and the
Thomas J. and Bette Wol ff Family Program in Entrepreneurship fol low.

Family Business Program

Thisprogram was crested asaresult of abusinesscommunity-University of Connecticut
School of Businesspartnership to provide aresourcefor family businesses. The Center
asoisafoca point for researchintheareaof family business. There areanumber of
corporate sponsorsfor this program. Membersfrom all businesses can participatein
workshops and round table discussion onissues of interest to family businesses.

Program for Sales L eadership

The coursesin Program for Sales Excellence (L eadership) have been anintegral part
of the School of Business'scurriculumsince 2001. Thisprogram also actsasaprimary
conduit for companies seeking knowledgeable and committed graduates for entry-
level professiona salespositions. Additionally, the program hasattracted and retained
anumber of companiesasdirect sponsors. It also offersmaster classeswith nationally-
recognized sales and sales management professionals and has conducted its own
Professiona SalesCareer Fair for the past two years. Wehaved so attracted theattention
of research and consulting firmsfrom acrossthe nation, such as TheHR Chally Group,
theauthors of Solution Selling and CustomerCentric Selling, Selling Power magazine,
Sirius Consulting among others.

The Small Business I nstitute

The Small Business Ingtitute (SBI) at the University of Connecticut was created in
1985 hy the Management Department inthe School of Business. Thelnstitute provides
free, limited management consulting on all types of business problems for small
businesses and start-up venturesthroughout Connecticut. Sinceitsinception, the SBI
has served close to 1000 small businessesin over 150 towns and cities in the state.
Consultants are primarily undergraduate Management majors enrolled in the Small
Businessconsulting course.

Consultantsare exposed to awide variety of problemsthat give them the opportunity
toredlity test their classroom learning. Beyond the obvious benefit to small businesses
inthestate, this program hasimproved relations between the Business School and the
entrepreneurial community; improved performance of the businesses served, andisan
invaluablelearning experience for the students. The Management major requiresall
Studentswho pursuethe entrepreneurship and new venture creation track to participate
inat|east one project.

Thomas J. and Bette Wolff Family Program in Entrepreneur ship

TheWolff Family Program in Entrepreneurship presently supportsan endowed chair
in strategic entrepreneurship which encourages cutting-edge research. In addition,
program sponsorsthe Management Department’sAnnual Business Plan Competition,
whichawards $10,000in prize money to budding student entrepreneurs. The support
for thisprogram isdueto the generosity of one of the School’smost generousaums,
Mr. Thomas J. Wolff. The department isindeed proud to have such support.



